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Fashion Design & Merchandising Curriculum 
l. Program Description 
 

Fashion Design & Merchandising is a multi-level, dual-track program for students who have an interest in the fashion industry.  Whether the 

student is interested in a creative career (designer, illustrator, textile designer, stylist, etc...) or a business career (merchandiser, director, 

buyer, analyst, etc…) within the fashion industry, this curriculum takes a broad-based, holistic approach, utilizing both theoretic and 

practical methods of problem-solving, project-based instruction. Emphases are placed on sewing construction, history, fashion 

merchandising and the global marketplace. The Fashion Design and Merchandising curriculum takes a well-rounded stance by 

demonstrating both academic and hands-on approaches to teaching students skills of fashion design and merchandising. Students will learn 

foundational skills and advance step-by-step to the most technical methods employed by current fashion industry professionals.   
 

The Fashion Design and Merchandising Program also reflects the 21st Century Life and Careers Standards; Technological Literacy; Career 

Ready Practices; and Consumer, Family and Life Skills required by the New Jersey Department of Education. Students’ activities will be 

developed with the use of various instructive materials including; lectures, unit projects, demonstrations, handouts, written media, visual 

and auditory media, guest speakers, community service and school-based projects, workshops, and field study trips. Evaluation methods 

will include written and performance tests, presentations, projects, assignments, notebooks, and journals.   

 

 

II. Program Outcomes 
 

The main goal of this program is to lay a strong foundation of knowledge and competent skills in many areas of the fashion design and 

merchandising industry by exposing students to a comprehensive course of study which incorporates both theory and practical applications. 

Students will gain the understanding of the following throughout their four years: construction, basic flat pattern making, fashion career 

exploration, elements and principles of design, fashion illustration, visual merchandising, and history of fashion, textiles, fashion promotion, 

apparel line development, forecasting, fashion event production, and portfolio development. 
 

The Fashion Design & Merchandising Program reflects the 21st Century Life and Career Skills and the NJ Student Learning Standards as 

required by the New Jersey Department of Education.  Students of the Fashion Design & Merchandising program will gain the skills and 

competencies required for entry level work as well as a foundation for pursuing post-secondary education.  These acquired skills and 

competencies will provide preparation for students to sit for the National Pre-Professional Assessment and Certification exam in Fashion, 



 

Textiles & Apparel administered by the American Association of Family and Consumer Sciences.  Also, through the College Acceleration 

Program (CAP), students who have successfully maintained an 85 average will have the opportunity to earn nine (9) college credits from our 

partner institution, Rowan College at Burlington County.  (Students in the CAP program will be accessed a per-credit fee to participate.) 

 

Graduates will be able to:  

● Demonstrate knowledge of seasonal color trends, fabric selection; 

● Proficiently execute garment construction utilizing draping and pattern-making techniques; 

● Sketch original garment ideas on a fashion figure using industry standard techniques; 

● Identify fiber, fabric and surface textures relating to apparel textiles; 

● Conceptualize design ideas through research and incorporate historical content; 

● Demonstrate ability to use industry standard computer software to create technical drawings and digital portfolios. 

 

lII.  Course of Study 

COURSE     Level  Grade  Semester   Block  

A. Exploratory    I  9  Fall   4 

B. Introduction to Fashion Design &  

Merchandising I & II  I  9  Fall    4 

C. Apparel Construction I  I  9  Spring   4 

D. History of Fashion I   II/ III  10/ 11  Fall (Year 1)  1 

E. Fashion Merchandising*  II/ III  10/ 11  Spring (Year 1)  1    

F. History of Fashion II   II/ III  10/ 11  Fall (Year 2)  1 

G. Fashion Media, Industry &  

Technology   II/ III  10/ 11   Spring (Year 2) 1 

H. Apparel Construction II  II  10  Fall   2   

I. Advanced Apparel Construction*  III  11  Spring   2 

J. Introduction to Patternmaking III  11  Spring   2 

K. Textiles*    IV  12  Fall   3 

L. College & Career Exploration  

and Portfolio Development  IV  12  Fall    3 

M. Fashion Design Collection  IV  12  Spring   3 

N. FDM: In Review   IV  12  Spring   3 



 

and Portfolio Development  IV  12  Spring   3 

O. Independent Study   IV  12  Fall & Spring  4 

 

*Course is eligible for RCBC credit. 

IV. Curriculum Map by Semester 

 

Block Fall Semester Spring Semester 

1 

Levels II & III - Year 1 Levels II & III - Year 1 

 History of Fashion I  Fashion Merchandising 

Levels II & III - Year 2 Levels II & III - Year 2 

 History of Fashion II  Fashion Media, Industry & Technology 

2 

Level II Level III 

 Apparel Construction II  
Advanced Apparel Construction* 

Introduction to Patternmaking 

3 

Level IV Level IV 

 Textiles*  Fashion Design Collection 

 
College & Career Exploration 

Portfolio Development 
 

FDM: In Review  

Portfolio Development 

4 

Level I Level I 

 Exploratory  Apparel Construction I 

 
Introduction to Fashion Design & 

Merchandising I 
 

Introduction to Fashion Design & 

Merchandising II 



 

Level IV Level IV 

 Independent Study  Independent Study 

 

 

 

 

*Course is eligible for RCBC credit. 

V.  Course Descriptions: 
 

A. Exploratory 

Offering a large sampling of what is to be expected of in Fashion Design & Merchandising, this short course scratches the surface of almost 

all the major components of the program in two or 3 weeks.  Topics include: color theory, sketching, trendspotting, retailing, principles of 

design, basic construction, etc...  By the end of the exploratory, the student should be versed well-enough in basic concepts of Fashion 

Design & Merchandising to make a decision as to whether or not this program is for him or her. 

 

B. Introduction to Fashion Design & Merchandising I & II 

This two-part course is designed to introduce students to the world of fashion design and merchandising.  Students will explore the 

necessity and evolution of clothing and fashion, customs and cultures, and fashion history.  Students will also learn how to develop color 

stories, concepts and fabrications and fashion terminology. Various career opportunities that are in the field of fashion design, marketing 

and merchandising will also be discussed. Basic construction techniques will also be introduced. 

 

C. (and H.) Apparel Construction I & II 

Section I of this two-part course is the study of the fundamentals of apparel construction methods. Students will become familiar with 

construction utilizing commercial patterns, construction terminology, lab equipment and production techniques. 

Section II is a continued study of Apparel Construction.  Students will learn the application and evaluation of intermediate clothing 

construction techniques, pattern alterations, and fitting techniques used in the fashion industry.   A sample book of various home and 

commercial construction methods will be developed.  

 

D. (and F.) History of Fashion I & II   



 

Section I of this two-part course will introduce students to the cultural evolution of fashion design, tracing clothing origins from a globally 

historic perspective. The importance of clothing as a record of lifestyle, culture, politics and social economic conditions will be discussed. 

Section II will introduce students to the historical evolution of fashion design, from the Victorian Era through today. The importance of 

clothing as a record of lifestyle, culture, politics and social economic conditions will be discussed. Attention will be given to how 

contemporary fashion aesthetics of past styles have influenced and inspired contemporary fashion.  

 

E. Fashion Merchandising* 

Section I of this two-part course introduces students to essential concepts in the practice of profitable fashion merchandising. Students will 

learn and apply fundamental tools of the trade including merchandising plans, buying aspects, retail pricing, merchandise inventory and 

budgets. Section II digs deeper into the consumer-driven arena of apparel & product, as well as visual merchandising.  Visual displays, 

retailing principles and buying markets are emphasized. This course is eligible for RCBC credit. 

G. Fashion Media, Industry & Technology     

This course focuses on the structure of, and the relationships within, the international fashion industry. Media outlets, such as hard-copy 

magazines and trade publications, online magazines, digital platform blogs/ vlog and social media are some of the facets how fashion 

evolves on a global scale. Each will explored and students will analyze the marketing of fashion products; the aesthetic, social, psychological, 

and economics of dress; and current topics and careers in the industry. Emphasis is placed on staying current. 

 

I. Advanced Apparel Construction* 

Section I of this two-part course is the study of the fundamentals of apparel construction methods. Students will become familiar with 

construction terminology, lab equipment and production techniques. A sample book of various industrial construction methods will be 

developed. Students will create and assemble original garment designs. Section II is a continued study of Apparel Construction.  Students 

will learn the application and evaluation of intermediate clothing construction techniques, pattern alterations, and fitting techniques used 

in the fashion industry.  Unique fashion fabrics, linings and shaping materials are used. Students will create original garment designs. This 

course is eligible for RCBC credit. 

 

J. Introduction to Patternmaking 

This introductory course introduces flat pattern methods for drafting and designing of basic apparel. Draping will be introduced and 

completed original ensembles will be constructed.  This course uses a considerable amount of mathematics. Tools of the trade, such as: 

French curves, L-squares, pattern hooks, punches, tracing paper, rotary cutters and c-thru rulers are introduced and heavily utilized.  

Students will be familiarized with drafting the basic pattern set, yokes, flanges, pin tucks, pleat tucks, etc.  Individual garment parts with 

lead to fully-designed ensembles. 



 

 

K. Textiles* 

Section I of this two-part course is an introduction to textiles used in fashion.  Natural and man-made fibers, yarn, fabric construction, 

coloring and finishing are examined. Students explore fabric patterns, including animal prints, dyes and polka dots. Section II emphasizes 

how textiles are produced and how appropriate durability and performance characteristics are incorporated into materials and products. 

Household textiles are also explored.  Students learn to make informed decisions regarding materials and products and their appropriate 

uses. A comprehensive overview of the Fashion Textile Kit will be conducted. This course is eligible for RCBC credit. 

 

L. College & Career Exploration and Portfolio Development  

This course will explore the many doors that studying Fashion Design & Merchandising can open.  Be it post-secondary education or entry 

level employment opportunities, this course will prepare the student to take all their previously acquired knowledge and successfully hit the 

industry or campus, running. Constant efforts are also concentrated on producing a cohesive Fashion Design & Merchandising portfolio. 

M. Fashion Design Collection 

In this course, students will use primary and secondary research to develop original design plans for a variety of projects.  Sewn products, 

presentation boards, slideshows, student-created short movies and fashion shows are just a few of the projects to be covered in this course 

The design process will include croquis sketches, rendered fashion illustrations, fitted muslin prototypes, fabric selection, in-progress 

construction and completed garments. Each step of the design process will be documented. 

 

N. FDM: In Review 

A full review of the entire four-year, Fashion Design & Merchandising program is intensely revisited in efforts to thoroughly prepare 

students to successfully pass the exit exam and acquire a Preliminary Professional Assessment & Certification as issued by the American 

Association of Family & Consumer Sciences. Constant efforts are also concentrated on producing a cohesive Fashion Design & 

Merchandising portfolio. 

 

O. Independent Study 

This course builds upon previous coursework.  With instructor guidance, students will continue to conceptualize, prepare, and complete 

projects based on their future direction and goals.  The main focus is to produce works that will comprise an industry-standard portfolio to 

use for review in consideration of post-secondary institution acceptance or gainful entry into the fashion industry workforce.  

 

 

VI. Fashion Design & Merchandising Content & Standards 



 

 

LEVEL I - Exploratory 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.HU-FAM.1-5 
 
CRP1    CRP2 
CRP3    CRP4 
CRP5    CRP6 
CRP7    CRP8 
CRP9    CRP10 
CRP11  CRP12 

How important are clothes 
in society? 
How does clothing affect 
people? 
What is a color palette? 
What is a textile? 
What is merchandising? 

Clothing Meets Human Needs 
Clothing Communicates 
Color and You 
Touch a Textile 
Where and how one shops 
Getting Hands-on w/Fashion 

Students will be able to: 
*analyze how clothing helps 
satisfy human needs. 
*summarize how clothes reflect 
personality, values and self-
concepts. 
*develop concepts on how 
clothing goes from concept to 
consumer. 
*create & analyze a color wheel. 

1. Participation 
2. Projects 
3. Homework 
4. Test/ Quizzes 

 

LEVEL I - Introduction to Fashion Design & Merchandising I & II 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 



 

NJSLS-CTE 

9.3.12.AR-VIS.1 

9.3.12.AR-VIS.2 

9.3.12.AR-VIS.3 

9.3.12.AR-VIS.4 

9.3.12.AR-VIS.5 

9.3.12.AR-VIS.6 

RST.9-10.4 

 

CRP2    CRP4 
CRP5    CRP6 
CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

What is the importance of 

fashion? 

Why is fashion terminology 

so essential? 

What is a fashion cycle? 

Why are different textiles 

used for different garments? 

When do/ should we change 

our wardrobe? 

What are Consumer Rights? 

How can we keep our 

garments looking their best? 

 
Understanding Clothing 
Understanding Fashion 
Textiles & Apparel Through Time 
Worldwide Apparel Industry 
Closer Look at Fashion Design 
Choices as a Consumer 
Selecting Apparel for Family Members 
Laundry & Dry Cleaning 
Repair, Redesign & Recycle Color 
The Elements and Principles of Design 
The Natural Fibers 
The Manufactured Fibers 
From Yarn to Fabric 
Fabric Color and Finishes 
Figure Types and Pattern Sizes 
Selecting Patterns and Fabrics 
Sewing Equipment 
Getting Ready to Sew 
Basic Sewing Skills 
Advanced Sewing Skills 
Serging Skills 
 

 

Students will be able to: 
*summarize how clothes 
reflect values, personality & 
self-concept. 
*explain fashion cycles. 
*identify consumer protection 
agencies & organizations 
*summarize the structure of 
the textile and apparel 
industry. 
*analyze effective shopping 
strategies to help manage 
apparel dollars. 
*describe factors that affect 
work environments. 
*demonstrate clothing repair 
techniques. 

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

 
 
 
 
 
 
 
 
 

LEVELS I & II - Apparel Construction I & II and Advanced Apparel Construction* 



 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.12.AC-CST.1 

9.3.12.AC-CST.2 

9.3.12.AC-CST.3 

9.3.12.AC-CST.4 

9.3.12.AC-CST.5 

9.3.12.AC-CST.6 

9.3.12.AC-CST.7 

9.3.12.AC-CST.8 

9.3.12.AC-CST.9 

9.3.MN.1 

9.3.MN.2 

9.3.MN.4 

9.3.MN.5 

 
CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

Why is hand-sewing an 
essential skill? 

How do you use 
essential information 
found on the pattern 
envelope? 

What is the importance 
of accurate body 
measurements? 

What do pattern 
symbols indicate? 

Does pattern layout 
matter?  

How do we construct 
garment parts? 

When do/ should we 
use the serger? 

Taking Body Measurements and Selecting Your 

Pattern Size 

The Pattern Envelope 

Making Fabric Choices 

Fabric Preparation 

Reading the Instruction Sheet 

Pattern Symbols and Adjustments 

Pattern Layout, Pinning, and Cutting 

Transferring Pattern Symbols 

Small Equipment and Notions 

Operating the Sewing Machine 

Pressing As You Sew 

Staystitching and Seams 

Clipping, Notching, Trimming, and Grading 

Seam Finishes and Clean Finishing 

Understitching and Topstitching 

Easing and Gathering 

Interfacing and Hand Stitching 

Hemming Methods 

Constructing: Darts, Tucks, & Pleats; Seams; 

Pockets; Ties; Waistline Seams & Stays; Placket 

Openings; Facings; Yokes; Collars; Lapels; 

Sleeves; Shoulder Pads; Sleeve Openings; Cuffs; 

Waistbands; Elastic Casings; Linings; and Hems 

Attaching Fasteners and Inserting Zippers 

Operating the Serger Machine 

Serger Construction Techniques 

Constructing a Serged Project 

Students will be able to: 

*produce hand-sewn 
projects. 

*take body 
measurements. 

*select appropriate 
patterns & fabrics. 

*explain how to 
properly use a 
commercial sewing 
machine. 

*describe what pattern 
symbols mean and how 
to use them properly. 

*describe & analyze 
differences between 
design principles. 

*know how to construct 
garment components.  

*explain how to 
properly use a 
commercial- grade 
serger. 

1. Participation 

2. Craft Projects 

3. Hand-sewn 
Projects 

4. Homework 

5.Test/ Quizzes 



 

*Course is eligible for RCBC credit. 

LEVELS II & III - History of Fashion I & II 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-Social 

Studies 

6.1.12.C.3.a 

6.1.12.C.3.b 

6.1.12.D.3.a 

6.1.12.D.5.b 

6.1.12.D.6.b 

6.1.12.D.6.c 

6.1.12.C.9.d 

6.1.12.D.9.a 

6.1.12.C.11.a 

 

NJSLS-CTE 

9.3.12AR-VIS.1 

9.3.12AR-VIS.2 

How does culture of a land 

influence fashion? 

How does climate influence 

fashion?  And culture? 

Does the geography of a 

region have impact on the 

culture of the people? And 

the manner in which they 

dress? 

What was the influence of 

the Romantic Eras? 

Why was the Victorian era 

called such? 

How was fashion affected 

by world events? 

What are new millenium/ 

modern contributions to 

fashion? 

Contextual Cultural Concepts of 
Ancient to Modern:  
North and Sub-Saharan Africa; the 
Arctic Circle; South Pacific Islands; 
Australia & New Zealand; Asia; 
Eastern & Western Europe; 
Northern and Southern regions of 
India; the Middle East; the Iberian 
Peninsula; South America; Central 
America 
 
Evolution of Contemporary 
Fashions: 
The Empire and Romantic Eras 
1800–1850 
The Victorian Age 1850–1900 
Edwardianism 1900–1909 
The End of Innocence and  
World War I 1910–1919 
The Jazz and Gin Age 1920–1929 
The Great Depression 1930–1939 
The Second World War and a New 
Look 1940–1949 
The Jet Age 1950–1959 
The Space Age 1960–1969 
The Me Decade 1970–1979 
A New Gilded Age 1980–1989 
Fin de Siècle 1990–1999 
The New Millennium 2000 to 
Present 

Students will be able to: 

*identify era of clothing 
manufacturing by sight. 

*understand motivations 
of styles in various eras. 

*utilize acquired 
knowledge to draw 
conclusions on economic 
influences on fashion. 

*deliver educated 
theories of the future of 
fashion based on eras 
past. 

1. Participation 

2. Craft Projects 

3. Sewn Projects 

4. Homework 

5. Test/ Quizzes 



 

The Fashion Makers 

 

 
 

LEVELS II & III - Fashion Merchandising* 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.MK-MER.4 

9.3.MK-MER.6 

9.3.MK-MER.7 

9.3.MK-MER.8 

9.3.MK-MGT.3 

9.3.MK-MGT.4 

9.3.MK-MGT.6 

9.3.MK-MGT.7 

9.3.MK-RES.2 

9.3.MK-RES.3 

 

CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

What are the conditions of 

the fashion movement? 

What are basic economic 

concepts? 

What is the wholesale 

apparel distribution process? 

How are financial sheets 

used in fashion? 

How are special event 

fashion shows produced? 

How does fashion affect the 

global economy? 

How does the global 

economy affect fashion? 

What kind of career 

The Meaning of Clothing & Fashion 

Fashion Movement 

Basic Economic Concepts 

Substance of the Fashion Industry 

Satisfying the Fashion Market 

Textile Fibers & Yarns 

Textile Fabrics & Finishes 

Using Design in Fashion 

The Fashion Design Segment 

Ready-to-Wear Manufacturing 

Wholesale Apparel  Distribution 

The Retail Segment: Positioning & 

Merchandise 

Planning to Buy 

Merchandise Buying 

Students will be able to: 

*describe the process of the 
fashion movement. 

*analyze what it means to 
satisfy the fashion market. 

*discern between ready-to-
wear and couture. 

*analyze the effectiveness of 
their own marketing plans. 

*utilize technology to 
advance their own 
knowledge of the fashion 
industry and its processes. 

*evaluate and execute 
service, safety and security 
protocols 

*analyze and decide where 

1. Participation 

2. Craft Projects 

3. Sewn Projects 

4. Homework 

5. Test/ Quizzes 



 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

 

 

 

 

opportunities are there in 

fashion merchandising? 

Business Communications & 

Technology 

Successful Selling 

Calculating Financial Results 

Service, Safety, & Security 

Promotion & Advertising 

Visual Merchandising 

Special Event Fashion Shows 

A Global Perspective 

Moving Fashion Forward 

Your Fashion Career 

they see themselves in the 
fashion industry. 

*Course is eligible for RCBC credit. 

 
 

LEVEL II & III - Fashion Media, Industry & Technology 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.12.AR-VIS.1-3 

9.3.MK-COM.1-5 

 

CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

How does media drive 

fashion? 

How does fashion drive 

media? 

How can imagery change 

or sustain the fashion 

cycle? 

Print & Online Magazines & Trade 

Publications: News & Forecasts 

Social Media: How To’s, Do’s & Don’ts 

Digital Sketching 

Fashion Trends & Current Events 

Fashion Imagery: Photography & 

Videography & Selfies 

Introduction to Research Methods 

Designing with Photoshop and Illustrator 

Students will be able to: 

*identify trends 

*differentiate the intent 
of influencers. 

*produce media related 
to fashion: blogs, 
newsletters, webpages, 
social media flyers, etc… 

*style & direct 
photoshoots 

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

 

LEVEL III - Introduction to Patternmaking 



 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.MN-PPD.1-5 

9.3.MN-PRO.1-5 

9.3.MN-QA.1-7 

 

CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

What is the difference 

between patternmaking and 

draping? 

What are some benefits to 

making your own patterns? 

How does knowing how to 

masterfully create garment 

pieces make for easier 

patternmaking? 

Patternmaking Design Process 
Sloper Development 
Skirts 
Bodice Dart Manipulation 
Bodice Seamlines and Fullness 
Closures, Facings, and Bands 
Necklines 
Collars 
Sleeves 
Pleats and Tucks 
Torso Designs 
Pants and Pockets 

Students will be able to: 

*successfully use 
patternmaking tools to 
draft patterns 

*draft flat patterns based 
on subject measurements 

*make pattern adjustments 
as necessary 

*use draping techniques to 
create free-flowing looks 

*use computer-aided 
programs to draft patterns 

*use computer-aided 
programs to create 
technical drawings. 

1. Participation 

2. Craft Projects 

3. Sewn Projects 

4. Homework 

5. Test/ Quizzes 

LEVEL V - Textiles* 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.12AR-VIS.1 

9.3.12AR-VIS.2 

9.3.12AR-VIS.3 

9.3.ST.2 

9.3.ST.6 

9.3.ST-ET.1 

9.3.ST-ET.2 

9.3.ST-ET.3 

9.3.ST-ET.4 

9.3.ST-ET.5 

Why do we need textiles? 
What are cellulosic fibers? 
What are protein fibers? 
How do manufactured 
fibers differ from synthetic 
fibers? 
When do we use various 
finishes? 
How do we care for 
synthetic and natural 
fabrics? 
How do finishes change 
fabric profiles? 

Product Development  

   from a Textile Perspective 

Textile Fibers and Their 

Properties 

Natural Cellulosic Fibers 

Natural Protein Fibers 

The Fiber-Manufacturing 

Process 

Manufactured Regenerated 

Fibers 

Synthetic Fibers 

Students will be able to: 
*describe the characteristics of 

& differences between natural 

and manufactured fibers. 

*describe how yarn & sewing 

threads are compiled & used. 

*provide examples of woven, 

nonwoven & knitted fabrics. 

*analyze how performance, 

technical & smart textiles differ 

from conventional textiles. 

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

5. The Swatch Kit 



 

9.3.ST-ET.6 

 

CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

How can textiles be 
sustainable? 
What careers 
opportunities are available 
in textiles? 
How do we use a Swatch 
Kit? 

Special-Use Fibers 

Yarn Processing 

Yarn Classification 

Weaving, Basic Weaves, and 

Fabrics 

Fancy Weaves and Fabrics 

Knitting and Knit Fabrics 

Other Fabrication Methods 

Finishing: An Overview 

Aesthetic Finishes 

Special-Purpose Finishes 

Dyeing and Printing 

Care of Textile Products 

Legal and Sustainability Issues 

Related to Textiles 

Career Exploration 

The Swatch Kit 

*discern “cheap” from high-

quality fabrics by “hand” 

*understand laws & 

regulations that govern the 

textile industry. 

*create & analyze a Swatch Kit. 

*Course is eligible for RCBC credit. 

 

 

LEVEL IV - College & Career Exploration and Portfolio Development 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 



 

NJSLS-CTE 
9.3.HU-FAM.1-5 
9.3.HU-PC.2 
9.3.HU-PC.3 
9.3.HU-PC.4 
9.3.HU-PC.5 
9.3.HU-PC.6 
9.3.HU-PC.7 
 
CRP1    CRP2 

CRP3    CRP4 

CRP5    CRP6 

CRP7    CRP8 

CRP9    CRP10 

CRP11  CRP12 

Why do/ should we explore 

college options? 

What are some things that we 

should consider in evaluating 

colleges? 

Why do/ should we explore 

career options? 

What are some things we 

should consider when 

assessing career goals? 

What are some major 

components of portfolios? 

What are portfolios used for? 

College Application Review 

Essay & Resume Writing 

Scholarship Application Review 

Soft Skills Development 

Workplace & Career Readiness 

Portfolio Composition &  

   Submission 

Fashion Research Methods 
Utilizing Trade Publications 

Visual Documentation 

Fashion Subscriptions 

Online Tooling 

Social Media Trendspotting 

Fashion Retail Backpages 

 

Students will be able to: 

*research fashion programs 
in both national & 
international colleges/ 
universities 

*explore entrepreneurship 

*use soft skills to their 
advantage 

*produce working portfolio 
for college or workplace 

*complete a resume 

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

 

LEVEL IV - Fashion Design Collection  

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.12.AR-VIS.1-3 

9.3.MN-PRO.1-2 

 

CRP1     CRP2     CRP3 

CRP4     CRP5     CRP6 

CRP7     CRP8     CRP9    

CRP10   CRP11   CRP12 

 

How do we apply prior 

knowledge to creative 

imagery to create a 

collection? 

How do we bring our 

ideas to life? 

Taking Body Measurements  

Making Fabric Choices 

Patternmaking & Fabric Selection 

Pattern Layout, Pinning, and 

Cutting 

Constructing Garment Parts 

Attaching Fasteners 

Operating the Serger Machine 

Serger Construction Techniques 

Constructing a Serged Project 

Students will be able to: 

*design a fashion collection 
of original looks 

*bring designs to fruition 
via construction, styling, or 
upcycling  

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

LEVEL IV - FDM: In Review and Portfolio Development 



 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

NJSLS-CTE 

9.3.HU-FAM.1-5 
9.3.12.AR-VIS.1-3 

9.3.MN-PRO.1-2 

9.3.ST-ET.1-6 

9.3.MN-PPD.1-5 

9.3.MN-PRO.1-5 

9.3.MN-QA.1-7 

9.3.MK-MER.1-8 

9.3.12.AC-CST.1-9 

9.3.MN.1-5 
 
CRP1     CRP2     CRP3 

CRP4     CRP5     CRP6 

CRP7     CRP8     CRP9    

CRP10   CRP11   CRP12 

How much can we 

recall with little 

prompting before FDM: 

In Review? 

Are we exceedingly 

ready to successfully 

pass the AAFCS Pre-

PAC?  

Comprehensive Review of: 

Fashion Design & 

Merchandising; Advanced 

Apparel Construction; Textiles; 

History of Fashion; Fashion 

Media, Industry & Technology; 

Patternmaking; College 

Fashion Careers Exploration 

Students will be able to: 

*demonstrate a strong base of 
knowledge of the Fashion Design 
& Merchandising Program 

*successfully complete exit 
examination, AAFCS Pre-PAC 

*produce working portfolio for 
college or workplace 

*complete a resume 

1. Participation 

2. Projects 

3. Homework 

4. Test/ Quizzes 

 

LEVEL IV - Independent Study 

Proficiencies/ 

Standards Essential Questions Content Skills Assessments 

CRP1     CRP2     CRP3 

CRP4     CRP5     CRP6 

CRP7     CRP8     CRP9    

CRP10   CRP11   CRP12 

How will we use the 

breadth of our 

accumulated 

knowledge to get the 

best possible start on 

our post-secondary 

experiences? 

Student-guided, Teacher-Directed 

Choice Projects 

Portfolio Embellishing 

Resume-building 

Advanced Apparel Construction  

Goal-setting & Timeline Management 

Students will be able to: 

*use built-upon skills to 
work on self-guided projects. 

*utilize time management to 
complete projects. 

*constructively critique own 
work and that of others. 

1. Craft Projects 

2. Sewn Projects 



 

VII. Student Responsibilities, Supplies & Requirements  
 

Academic Essentials 

These are items used on an almost daily basis, and include: pens, pencils, erasers, highlighters, lined paper or notebooks, binders with 

dividers, sketchbooks, markers, colored pencils, railroad board, foam core board, vellum, etc… 
 

Full Compliance 

Students are expected to present themselves in a manner that best represents the mission and vision of both Burlington County Institute of 

Technology and of the Fashion Design & Merchandising program.  Policies and procedures of both school and program are expected to 

always be adhered to and followed.   
 

A Successful Fashion Design & Merchandising Students maintains: 

A. Full Class Participation 

Full class participation is required. This includes both team and individual assignments.  Students must take part in all aspects of the 

classroom experience including readings, lesson activities, presentations, tests, quizzes, note-taking an in-class construction.  
 

B. Personal Accountability 

Students are expected to be accountable for their behavior and their belongings.  This includes language, personal space, self-control, 

supplies, borrowed item, etc… Additionally, it is expected that student be responsible for their own preparedness for each class.  
 

C. Patterns, Fabrics and Notions 

Students will be responsible for the necessities of their projects.  Being a fashion program, patterns, fabric & notions are paramount. 

Students will be given a rough estimate of the required yardage of fabric necessary to complete the assigned projects throughout the 

course of each year.  Additional items may be necessary for annual fashion show production and Fashion Design Collection during the senior 

year. 
 

D. Fashion Kit 

This kit/ tote should contain all the items necessary to successfully construct an item, as needed: thread, bobbins, seam gauge, marking 

pencils or pens, fabric cutting shears, snips, various colored threads, measuring tape, fashion fabric, elastic, closures, measuring tape, seam 

gauge, hand-sewing needles, seam ripper, safety pins, bobbins, bobbin cases, etc...  It should be large enough to house all the essential 

items and small enough to store inside the in-class fashion lockers. 
 

E. Miscellaneous Supplies 

Sometimes extra items are needed to complete projects.  Please plan accordingly. 



 

 

Resources: 

(See Attached) 


